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Introduction
Employees are very important in every organization. They are considered as customers who are more important as they can be able to give out an important insight in the overall of the customers’ experience. The employees help the business make sales and build the organization's brand and make positive contact with the customers. They are the greatest companies’ asset, and every company should be able to put more effort into meeting the employees' needs more cost-effectively so that the company performance may be improved, leading to an increase of the shareholder value and customer service. Every organization has its strategies in recruiting and retaining employees who are of quality.
My research company was the Coca-Cola Company, a beverage company, and it is the largest in the world. The Coca-Cola Company follows some steps in recruiting sales force employees, carried out through the internal and the external ways of recruiting people (Cascio, 2017). The company focuses mainly on individual qualities while recruiting, and they observe high principles of recruitment.
The strategies that the Coca-Cola Company puts in place involve starting with the working benefit. This company provides a great pension scheme to its employees. They also provide some extra benefits like cinema tickets, which are discounted insurance for traveling and health screening. The company also uses social media platforms to track the right people with opportunity. They also use the platform to find the candidates, enabling them to cut the firm's cost to 50%. They also have the training befits where they cover this by making their employees access university globally for learning and activities for building career.
Coca-Cola Company retains its employees by setting up training centers and colleges of management for employees belonging to different grades and jobs worldwide, also changing slogans every year inspiring its employees making them work effectively and efficiently. They also retain their employees through incentives and pension schemes. The new slogans each year assist the employees in being more innovative, thus coming up with great ideas and ways of reaching the customers, thus leading to an increase in the company’s profit. It stimulates engagement and achievement among the employees. The coca-cola company has employed retention strategies by improving and increasing their occupational opportunities, giving the employees awards, and acquiring new skills. These strategies are successful as they motivate the employees to work hard and give out their best to maintain the business's goal.

Pros and cons of computer-assisted communication technology and computer-assisted decision –aiding technology
 	The coca-cola company has used technology to create experiences for new consumers through innovative programs like the sip & scan, giving consumers a chance to unlocking experiences and gifts by icon scanning on coke packages using their mobile phones (Negro, 2019). Computer-assisted communication technology has to lead to an integrated system in managing the business more effectively and efficiently. The computer-assisted technology has helped the company lead to a better system in managing financial information, reducing the chances of any malpractices. It also assisted in communication among the departments, and the company’s growth is handled well.
The challenges incorporated by computer-assisted communication in the company can lead to resistance to change, and poor internal relationships may occur. Leaking of companies' secrets may occur while using computer-assisted decision-making, and some workers may be inexperienced in using this technological method leading to a lot of challenges. Many people have adopted online shopping, which has affected the coca-cola company sales as retail stores, food mall and supermarkets, are the most distribution channels of the company.
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